WHAT INFLUENCERS
WANT FROM BRANDS

The definition of the term ‘influencer’ has become so broad in 2016, that
critically, it’s naive of brands to be considering a one-size-fits-all approach.

The ‘Voice of the Influencer’ report by Fashion and Beauty Monitor, in association
with Econsultancy, breaks down the highly targeted influencer base, surveyed for
the report, into four distinct profiles, to build a bespoke picture of what each group

expects and needs from their brand collaborations. \‘0“

The largest majority of
influencer respondents
(34%) claim to have

“a niche yet highly
engaged following”
and define themselves
as “creative, visual
and entrepreneurial”
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By contrast, one The remaining groups ...and those with a i
quarter of respondents fall equally between | “small but strong #_______“
“have a strong online  those with “a highly and emerging social B
network with a wide targeted following”... presence”

audience and high
. reach”

- ow ow e

o o S emm cw edl SEE EPS W oW -

oW Smn Sme S AR WS N W e R S -

60% of influencers assess
brand reputation before
entering a relationship
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Almost half of influencers say - -
that personal development  _ _
and being their own brand is

of utmost importance
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67% say authenticity is
a critical attribute for
building influence
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Download the full report:

Get in touch:
UK: uk@fashionmonitor.com or call 020 7970 4299
USA: usa@fashionmonitor.com +1-800-791-0134


http://hello.fashionmonitor.com/voice-of-the-influencer-p-uk/

